


4. Optional approved channels.

Cashback websites - after prior approval by Decathlon.
Pages with coupons / vouchers - promotion allowed without the use of discount codes

An additional prerequisite for billing cashback conversions and coupon publishers is that
conversions are generated as first click and first + last click. Last click conversions will be
automatically rejected.
5. Publisher rates for the Decathlon campaign.
Sales 4.50% (CPS)
Last Click Sales 2.25% (CPS)
Sales on the first click 2.25% (CPS)
Other commission rates - to be agreed with Decathlon.

6. Conversion validation at the time the publisher violates the terms for the first time.
Breaking the rules of the Decathlon campaign by the publisher will result in the rejection of all
unsettled transactions of a given publisher and receiving the so-called yellow card (subject to
immediate removal of the publisher in the event of gross violation of the regulations)

7. Removal of publisher from Decathlon campaign.

Multiple breaking the rules by the same publisher means removing it from the Decathlon
campaign and rejecting all unsettled conversions.



